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HAVE YOU BEEN MISSING BREAKFAST? 
 

      If so, you have been missing out on a great way to start 

the weekend.  Plan to be at the First Watch restaurant on 
the corner of S. 
Lewis and 
81st St at 9:00 
am on Satur-
day, Mar 2nd.  
There were 14 
people at the 
February break-
fast and the 
food and con-
versation can’t 
be beat.   
 Remember, the club has breakfast on the first Satur-
day of every month at First Watch, so plan to be there and 
enjoy the fun.                 

Saturday, March 23rd  
2013 Oklahoma Dam Run 

Poker Rally & Wine Tasting at Tidal School Winery 
 

The Jaguar Club of Tulsa has invited Caffeine & Gaso-
line car enthusiast group to our 2013 Oklahoma Dam Run 
and Poker Rally on March 23.  This will be another lovely 
and challenging drive thru scenic areas of Oklahoma, cross-
ing three different dams and picking up playing cards at 
three listed pit stops enroute to the final destination, the 
Tidal School Winery in Drumright, Okla-
homa.  

 
There will be a lunch and wine tasting at 

Tidal School Winery but members MUST 
pre-register for the rally and wine tasting by 
Thursday, March 21.  This specially catered 
luncheon will be a buffet and is $12.95 per 
person and includes a glass of your favorite 
wine from the tasting.  For those not pre-
registering, you have the opportunity to go 
across the road to Joseph’s Fine Foods for 
what should be an equally fine meal.  For reservations, Jag-
uar Club of Tulsa members will need to either call or email 
Roger Hanes at (918) 663-6627 or roger.hanes@cox.net.   
We are expecting a significant number of participants so 
please get your reservations in by Thursday, March 21 as 
we must advise the winery of the number of people for 
lunch. 

 How the Rally Will Work 
 

For those wanting an opportunity to compete for prize 
money in the poker rally, there is a buy in of $5.00 per en-
trant.  Prizes will be; best hand wins half of the pot, second 

best gets 30% of the pot, while third best gets the remaining 
20%.  Drivers will receive an envelope with their first two 
playing cards and driving instructions for the rally.  Do not 
open the envelopes.  Open envelopes will result in dis-
qualification.  Envelopes are to remain sealed until the big 
opening at Tidal School Winery.  The rally will start from the 
Mabee Center Parking lot at 81st and South Lewis at 9:30 
am, Saturday, March 23.  Please arrive by at least 9:15 so 
we can get started promptly   The drive is expected to take 
some two plus hours to complete including the three  stops 
for collecting the other three playing cards.  All drivers are 
encouraged to have a navigator, because some of the in-
structions will need to be anticipated.   

  
This is going to be a really fun day and inclusion of the 

Caffeine and Gasoline drivers with their diversity of marques 
will make it even more interesting so mark your calendars 
and get your reservations in now.  
 

Wine, Dine and Stress Test the Chefs 
Thursday, April 18th  

7:00 pm 
 

The board has arranged for a unique experience for the 
membership in the form of an elegant dinner at the Platt 
College Culinary School “Foundations Restaurant.”  The 
restaurant is located at 3717 S. Sheridan Road.    

The school is very well known for training students in all 
phases of excellent food preparation, cooking, baking and 
presentation for the food service industry that includes res-
taurants, hotels, resorts and other venues that require a well 
trained chef and kitchen staff.  

Our dinner will have some choices for a 2, 3 or 4 course 
dinner with a choice of 2 entrées plus soup, salad and des-
serts.  Wine is also available for an extra charge.  

Cost for the dinner, depending on your choices is $20, 
$24 or $28 dollars.  Because this is a school they DO NOT 
take credit cards so you must have CASH.  The check will 
be on one ticket and JCTI will collect the payment from our 
members.    

This restaurant is how Platt College gives their students 
“real world” food service experience.  It is doubtful that serv-
ing the members of the Jaguar Club 
could get any more ‘real world’, so 
come be part of this evening and en-
joy a wonderful meal and know your 
are helping students prepare for suc-
cess in their chosen field.    

We must have reservations so 
call Gary Grover at (918)481-1789 or 
e mail him at tiremanogg@aol.com no 
later than Monday, April 15.      
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 Philbrook Brunch 
By—Linda Young  

It was a brisk but sunny Sunday morning when the club 
members met at Philbrook Museum to partake of the sump-
tuous brunch at the la’Villa Restaurant.  We had a lovely 
table right next to the windows overlooking the patio and 
one of the terrace gardens.     

It did not take 
us long to get 
down to the busi-
ness of ordering 
beverages to ac-
company brunch 
and it seemed a 
toss up between 
Mimosa’s or a 
Bloody Mary.   

The buffet 
was quite a sight 
to behold and the 
choices ran the 
gamut from prime rib to custom omelets, numerous types 
of salads, potatoes in many forms, platters of grilled veg-
gies, shrimp, a huge cheese board, breads and then there 
were desserts.  If you left hungry it was obviously your 
fault.      

If you missed this chance for a wonderful meal and a 
lot of interesting conversation, you have another chance 
coming up in April when we will be going to the 
“Foundations Restaurant” at Platt College.  See you there! 

 

SO YOU WANT TO BUY/SELL AT A  
CLASSIC CAR AUCTION 

By Les Neidell 
 

If you're like me, you've subscribed to Keith Martin's  
Sports Car Market for a number of years, and salivated 
over the seemingly incredible increase in collectible car 
prices (especially Ferraris) in the past few years.  And, 
we've all thought, "Why not me?"  

When reporting on the major auction sites, such as 
Monterey and Scottsdale, SCM's recent articles  invariably 
begin with "New record sales."  (By the way, Keith had a 
quite humble beginning as publisher of the Alfa News Let-

ter.)  Keith also started  a Corvette Newsletter, which 
morphed recently into American Car Collector, providing 
auction prices and articles on American Muscle as well as 
Corvettes.  Both magazines are essential reading if you 
want to be a "player" at the auctions.  Martin also publishes 
a price guide, which is of marginal value, at least to Alfisti.  
Since modern Alfas (apart from spiders) are seldom auc-
tioned his prices are absurdly low.  (I WISH I could find an-
other Callaway for $13-17,000.)  Conversely, Jaguar values 
shown appear to be "correct."  

Son David and I have been minor "players" three of the 
last four years at the Scottsdale car auctions, the most re-
cent of which took place during the week of January 13.  
There actually are FIVE auctions that occur in the week.  
While it's possible to visit all five (we've done it!) this year 
we decided to be more selective - especially as Joan was 
with us for the first time, and she sure wouldn't appreciate 
the 15 hour days that complete auction coverage would 
entail.  

While the variety of vehicles offered at the auctions is 
truly astonishing, my take is that there are five broad cate-
gories that correspond generally to five price points 
(although there is tremendous overlap in values.)  First are 
"collectibles."  That's basically any vehicle that might have 
some value above simply used car.  For example, the initial 
car on the block at the Silver auction was a 1991 Chevrolet 
Caprice, a no sale at $7500.  Then, in ascending valuation:  
hot rods, resto-mods, classics (think Duesenberg) and ex-
otics.  

Briefly, here's my take on the different auctions:  
1) Barrett-Jackson -  the "elephant in the room."  It's an 

event - with a "midway" that rivals the one at the Tulsa Fair.  
On the midway are all sorts of food and car-related items.  
Food prices seemed reasonable, although perhaps a $12 
lobster roll (real Maine lobster) may not fit everyone's defi-
nition of "reasonable."  The actual auction extends for six 
days, Tuesday through Sunday, while the gates are open 
Sunday and Monday for pre-viewing.  BJ claimed more 
than 300,000 admissions over the entire eight days, most 
of whom purchased daily passes ($15 & up.)  

BJ's success over the years can be attributed to astute 
marketing, as well as a 100% "no reserve" policy.  This 
year a select number of cars, all valued over $500,000, 
were part of a reserved price "Salon Collection."  This was 
a very successful effort to attract classics and exotics, 
whose owners previously were reluctant to throw the dice 
at a no reserve format.  But ninety-five percent of BJ's of-
ferings were "no reserve," so if you wanted a car badly 
enough you would get it.  An astonishing number of Cor-
vettes were offered - I lost count at 40.  And if you wanted a 
Camaro there were at least 35 at auction.  My take was 
that the "best buys" overall were among the hot rods and 
resto-mods, most of which sold for roughly half (or less) of 
their restoration costs.   

BJ sold 1343 cars for a total slightly south of $109 mil-
lion.  All cars were displayed under tents with varying de-
grees of protection; more valuable ones fully enclosed 
while  more pedestrian offerings were open to Arizona sand 
and dust.  (cont’d on page 2)                         
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Cars were not displayed in any consistent order, so to find 
the ones in which you might be interested takes some in-
vestigation.  Scattered throughout the grounds are booths 
whose inhabitants supposedly have the real skinny on 
where cars are located.  We found them to be marginally 
accurate.  

BJ's Friday and Saturday nights are televised live, and 
if you pay enough for your cable/dish package you can get 
a flavor of what occurs.  A large number of primarily Euro-
pean telephone bidders were after the more expensive of-
ferings, several were announced sold to a Russian buyer.  
Top sale was the original Bat-Mobile, still owned by George 
Barris, now 88 years old and brought in to be the "pitch 
man" for the car.  Craig Jackson finally had to sit George 
down, but George's car fetched an astonishing $4.62 mil-
lion (all prices include commissions, which vary among the 
auctions from 8 to 12%.)  This was purchased by a local 
35-something Phoenix business man, who planned to dis-
play the car in his living room.  NOT a car guy - but a Bat-
man nut.    

As mentioned, Craig Jackson is a very savvy marketer, 
and he used the occasion of Carroll Shelby's death to 
"honor" his memory by auctioning off the largest number of 
Shelby cars ever assembled at one auction site - 48 in to-
tal.  Among other top sellers were Clark Gable's Gull-Wing 
Mercedes ($2,035 million,) a '47 Talbot Lago - also at 
$2.035 million, and a '71 Plymouth Hemi convertible at 
$1.320 million.  

Standard bidder's passes are $400 for the entire event 
- which taken as a whole is not terribly expensive.  The 400 
bucks buys two tickets for admission all days, special seat-
ing areas, unlimited!! alcoholic beverages during the auc-
tion, and admission to the preview with great food and even 
better people watching.  Apparently, botox and enhance-
ments are the keys to success at BJ.  Joan kept poking me 
- "look at that" - as if I might miss something!  

We've never auctioned a car at BJ - always afraid of 
the "no reserve" issue.  But we've been bidders, and this 
year we picked up our first car there - the 1977 NASCAR 
Olds Cutlass that Cale Yarborough WON with in 1978.  
This was a mid-day Thursday car (NOT a good time slot) 

and there was 
only one other 
bidder.   
We think (HOPE) 
it’s a good buy.  
Right now it only 
turns left.  Scott 
Young will be 
trying to fit pieces 
so that it can be 
used on a road 
course - think 

Hallett.  Looking it over one can only wonder a the type of 
person who would drive such a beast.  

2)  RM Auction - completely opposite in character to 
Barrett was RM.   This was a revised format for RM, trying 
to differentiate themselves from their competitors.  Previ-
ously a two-day event, RM down-sized to one day and a 

more selective set of offerings.  One would not find 
"collectibles" here.  A couple of years ago we purchased 
our Lister Chevy re-creation here.   

Essentially no spectators were allowed - one either had 
to buy a bidder's pass ($200) or have a car at auction to be 
admitted.  Even their format was unique.  Cars were ar-
ranged in a ballroom and adjacent parking lot, and were not 
brought to a podium for auction.  Instead they were pic-
tured on a large screen in front of the audience.  This vastly 
simplified RM's involvement, and not incidentally, reduced 
their expenses.    

While there were a few "no reserve" cars the majority 
did carry reserves.  Apparently these were deemed reason-
able, as 75 of the 84 cars sold, with an average sale price 
of $485,000.  Of course, as anyone slightly skilled at math 
could tell, an average can be highly skewed by outliers.  
These included a 1960 Ferrari SWB Competizione Ber-
linetta for $8.140 million, as well as four other Ferraris that 
sold for over $1 mil.  A 1967 Shelby Cobra 427 went for 
$2,007,500 (and I thought I made a killing when I sold my 
289 Cobra for $5500, netting a $500 profit)   

Five Jags were offered and sold, with at least one 
really amazing price (see if you can tell which one I consid-
ered vastly overpriced):  

1953 XK 120 roadster - $121,000 
1956 XK 140 MC roadster - $93,500 
1966 E-type Roadster - $143,000 
1968 E-type series II Roadster - $134,750 
1992 XJ220 - $220,000  
So all Jags sold below the auction "average."  There 

were a couple of (IMHO) "good buys" if you were interested 
in lesser valued classics.  A fully restored 1931 Cadillac V-
12 coupe went for $49,500, probably a fifth of restoration 
costs.  And an original 1935 Ford Tudor with its original 
flathead V-8 managed $24,750. 
 
This XK 120 
sold for $121 K 
at RM  
 

 
RM's total 

sales exceeded 
$36 million. 

 
 

 
 
The $8 
mill+ 
Ferrari  
was 
sold at 
RM 
 

(cont’d on page 4) 
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3)   Gooding & Company - While RM sought "class" 
with their laid-back format, this term can only be applied to 
Gooding's auction.  In the past we've gone to Gooding sim-
ply for the entertainment value.  The superb breakfast and 
the auctioneer's upper class British accent are marvelous 
theater.  But we have never been able to find anything that 
we wanted and could afford.  This auction, over a two day 
period, featured 104 cars offered at a leisurely tempo, com-
pletely unlike the frenetic pace of BJ and Russo & Steele.  

Ninety-nine cars sold, with the average over $500,000 
per vehicle.  Gooding's top seller was also a Ferrari, a 1958 
LWB California Spider, for $8,250 million, slightly better 
than RM's Ferrari, and the highest price ever achieved at a 
car auction in Arizona.  But again, averages are deceiving.  

Gooding also offered a few collectibles - two of which 
were truly minor players.  A 1967 Saab wagon went for 
$40,700, while a 1967 Simca coupe was a "steal" at only 
$28,600.  (My initial reaction - why would anyone want 
one?)  Other interesting lower-end results were a 1967 Alfa 
Romeo Duetto spider at $50.600 (about $20K high IMHO) 
and a 1956 Chevrolet Bel Air convertible for $68,200 
(slightly higher than it should be.)  Total sales:  over $52 
million.  

4)  Russo & Steele - This has been the auction we've 
frequented most often, and the one with which we've done 
the most business.  It was also the only auction we at-
tended this year in addition to BJ.  Unfortunately our experi-
ence this year with RS completely soured us on this com-
pany.  First of all, Russo is struggling to find an identity.  A 
few years ago they touted themselves as a "reserve only" 
venue, trying to especially differentiate themselves from 
Barrett.  Apparently this didn't work well, for now they fea-
ture a large number of no reserve cars - in fact they try to 
alternate reserve and no reserve cars.  We had our '67 
Barrracuda up for auction at a reserve, and the pressure to 
remove the reserve was immediate and often.  

As BJ is personalized by Craig Jackson, RS is the per-
sona of Drew Alcazar.  He features sharkskin suits, cowboy 
boots, and exudes the aura of a (high class) used car 
salesman.  In fact, we now believe his ethics approach that 
of the typical 11th street used car lot.  

The RS auction venue is an intimate one, with cars 
passing through a relatively small auction block area, sur-
rounded on two sides by bleachers and on a third side by a 
raised special bidders platform.  It's exciting and personal, 
and, to David and myself, appealing.  

Collectibles, hot rods and resto-mods are Russo's 
forte, with an occasional classic and exotic available.  With 
the exception of the higher values offerings, cars are dis-
played by lot number in open-air tents, and unlike the cha-
otic Barrett-Jackson scene, can easily be reviewed.  The 
Russo & Steele venue is open and near a highway.  Dust 
and sand are constant issues.  Truly good values can be 
had on Sundays, which is sparsely attended.  Probably half 
or more of Russo's offerings are from dealers and they 
similarly make up a majority of the bidders.  And Russo 
caters to them, to the detriment of private sellers and buy-
ers.  This is not to say that bargains aren't available, these 
are just more likely to be snapped up by dealers. 

More than 700 cars were on offer, about 480 sold, for a 
total of $17.5 million (that's roughly $36K average.)  But 
these results are approximate, as RS simply isn't as forth-
coming as the other auction houses.  

Our Cuda had a good time slot, Friday evening about 7 
PM.  I drove the car while David stood by the auctioneer.  
After our 3 minutes of fame I was told to drive on, elated 
that we had sold the car at $92,500.  When I returned to 
the auction site David told me that it was a "no-sale," that 
the bid was a "chandelier" bid developed by the auctioneer, 
and that there was no real buyer.  They were "bidding on 
the seller's behalf" to spur the price toward reserve.  

Bummer - but we thought we might recoup with a good 
buy.  In fact we made one:  David was high bidder on a no 
reserve 1978 Toyota FJ40, at $17,500 (plus 10% commis-
sion.)  When you're high bidder the auctioneer comes for 
your signature, so David signed.  To avoid paying Arizona 
sales tax when a private party buys a car shipping arrange-
ments need to be made.  After arranging with Passport to 
ship the Yarborough car, our unsold Cuda, and the Toyota 
to Tulsa, David went to Russo's cashier tent.  After an un-
conscionable waiting period, the man himself, Drew Alca-
zar, came out to explain that David hadn't really bought the 
car, but it was sold to a telephone bidder.  While we had 
the signed paper, which would probably hold up in court, 
the hassle and likely expense was too much, so he walked 
out without the car.  Interestingly, the Toyota never showed 
up as a sale.  Knowledgeable folks have offered two expla-
nations:  (1) it was a dealer car, and even though nominally 
"no reserve" in fact there was a hidden reserve; (2) it was 
actually owned by an auction employee, and when the no 
reserve selling price didn't achieve an expected price, 
Russo conveniently refused to sell the car.  Whatever the 
reason, the tactics used by Russo and Steele, both in 
terms of selling and buying, stink.  

5) Silver - This auction company specializes in collecti-
bles.  Here's an opportunity to buy that somewhat unusual 
daily driver, and sometimes a "gem" will pop up.  It's where 
we bought our Cuda, which would have been the top sale 
in this year's auction.  

Silver's auction takes place about a half hour from the 
other venues, at the Ft. McDowell Indian Reservation.  
Cars are displayed in the open, and it's a casual affair com-
pared to the other four auctions.  281 cars, out of 354 on 
offer were sold, totaling slightly over $3 million.  Using that 
misleading average price, that's a little over $14,000 per 
unit.  Top five sales were Chevys:  #1 - '67 Corvette at 
$62,640, while the #2 car was a 1955 Bel Air hardtop for 
$46,980.   
(cont’d on 
page 5) 

 

  
 
1936 

Pontiac at Sil-
ver - $14040.                        
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1960 Alfa Sprint Speciale -  Gooding - $99K.  Some-
what under estimate & market, but this car was described 
as "somewhat tatty.”  

OK - I'm going, how much does it cost?  
As you might expect, hotel rooms become outrageous 

during the auction week.  Not quite as bad as Monterery, 
where Motel 6 rooms are $312 per night.  It pays to rent an 
apartment or condo.  In the Scottsdale area a 2 bedroom 
condo goes for about $200 per night.  We stayed about 15 
miles away, in Mesa, about $100 per night for a decent 2 
bedroom condo.  While just off a freeway, travel times to 
the auctions were 20 - 30 minutes.  I'm not sure I would do 
that again; it was simply inconvenient to use the condo as a 
resting place.  On the plus side, we were close by 
"Chompie's" a nice Jewish style deli - corned beef sand-
wiches for breakfast!  

If you're going to sell a car there are additional sub-
stantial expenses.  Bringing a car to auction with a trans-
porter runs about $1200.  At Barrett-Jackson one "buys" 
your time slot.  These costs run $400 - $1000, depending 
on favorability.  Finally, when your car sells there's an 8% 
seller's commission in addition to the 10-12% buyer's com-
mission.  Is it worth it?  GO AND SEE!  

 
Installation Dinner at “Go West” 

By—Stan Lackey 
 

This is a photo of 
me in my new Black 
Watch tartan kilt in 
the bar at the “Go 
West” restaurant 
where the Jag club 
installation dinner 
was held.  It was 
fun, and interestingly 
enough I didn't get 
one comment from 
anyone even though 
it is a country west-
ern bar and restau-
rant. Parking your 
Jaguar means find-
ing a place among 

all the pick-ups. Sure, it's a bit of a high end CW place, but 
a redneck is still a red neck...LOL... 

 
Since I was the organizer of this event I had to arrive a 

bit early.  While dressing in my complete Scottish attire I 
started thinking; “what is wrong with me? I’m going into a 
country western place wearing a KILT?”  Then is said “heck 
with that!  I don’t have any anxiety about this deal that a 
shot of tequila can’t solve.”  Sure enough, about 2 fingers 
of tequila an hour or so before departure was just the cure.  
As I relaxed, my prospective on the whole deal began to 
change.   

By the time I arrived at the restaurant I felt like I was 
channeling Mel Gibson, Rowdy Roddy Piper, and Sean 
Connery all rolled into one. I was wearing my new 16 oz. 8 
yard black watch kilt, felt great and the closer I go to the 
door the taller I walked. All those pick up trucks in the lot 
didn’t scare me.  I figured no one in there was man enough 
to wear a kilt so they probably weren’t going to mess with 
“this man named Sue” (thanks, Johnny Cash).    

 As expected all went well.  It was my goal to add a bit 
of fun to the club function, have a great time and see just 
how much of a kilt guy I really am and I did and accom-
plished all of the above.  
  
By the way, there was a 
great turnout for the din-
ner and the new board 
members were intro-
duced.  They are: Ian 
Clements and Clark 
Frayser.   
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Mike 
Webb 

 
 
will continue in the 
post of President for 
another year and Al 
Clark is the VP.  Other 
members of the board 
are; Gary Grover, Stan 
Lackey, Ada Jean 
West, Don Wright and 
Roger Hanes.    

Sammie and Al 
Clark—VP 

Left to right 
Cindy Hanes, 
Ian Clements      
(new board 
member) 
And 
AJ West 

Mike 
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       Jaguar Land Rover       Jaguar Land Rover       Jaguar Land Rover       Jaguar Land Rover TulsaTulsaTulsaTulsa    

3905 South Memorial, Tulsa, OK 74145    

 

Pre-owned Jaguars 
Most with the Jaguar 
Select 6-year/100,000 mile limited warranty * 
 

*See sales staff for complete terms & conditions 

of Select limited warranty. 

 

 

 

• 2011 XJL (113-1) 5.0L V8 - Indigo Blue 
w/ London Tan interior, 28,643 miles, 

SOLD 

• 2011 XF (p114) 5.0 SC V8 – Ultimate Black with Charcoal Leather, 32,500 miles, $42,995 

• 2009 XF (P111) 4.2L V8 – Ultimate Black with Barley interior, 44,340 miles, $32,995 

• 2009 XF (102-1) Prem Lux, 4.2L V8 – Black with Charcoal Leather, 52k miles, $28,995 

• 2008 X-Type (P110) 3.0L V6 – White with Barley Tan leather, 28,888 miles, SOLD 

• 2008 XK Coupe (P113) 4.2L V8 – Porcelain White & Barley interior, 28k miles, $37,995 

• 2001 XKR (P115) 4.2L V8 SC – Ebony Black with Barley leather, 46,300 miles, $22,995 
 

New Jaguars (Partial List) 
• 2013 XF 3.0L V6 S/C (126) Lunar Grey with Charcoal interior, $51,375 

• 2013 XF 3.0L V6 S/C (130) Ebony with Barley & Charcoal interior, $57,625 

• 2013 XF 3.0L V6 S/C (129) Lunar Grey with Charcoal leather, $60,425 

• 2013XF 5.0L V8 (133) Ultimate Black with Charcoal interior, $68,995 

• 2013XF 2.0L I4 T/C (134) Polaris White and Barley leather, $55,300 

• 2013XF 3.0L V6 S/C AWD (140) Rhodium Silver with Charcoal interior, $73,320 

• 2013XF 2.0L I4 T/C (139) Ultimate Black with Charcoal interior, $55,120 

• 2013XF 2.0L I4 T/C (141) Ebony with Charcoal interior, $47,870 
 

• 2012 XJL Portfolio (101) 5.0L V8 Ebony Black, $82,925 

• 2012 XJL Portfolio (103) 5.0L V8 Grey, $81,575 

• 2012 XJL Portfolio (106) 5.0L V8 Polaris White, $87,075 

• 2013 XJL Portfolio (136) V6 S/C AWD – Ultimate Black with Jet / London Tan leather, $88,795 

• 2013 XJ (137) V6 S/C AWD – Cashmere with Cashew interior, $82,445 

• 2013 XJ  (138) V6 S/C – Rhodium Silver with Jet interior, $86,820 

• 2013 XJL Portfolio (142) V6 S/C AWD – Lunar Grey with Jet/Ivory interior, $89,045 

• 2013 XJ (143) XJ V6 S/C – British Racing Green with Truffle interior, $ 80,645 
 

• 2013 XK Convertible (111) 5.0L V8 Lunar Grey, $91,375 

• 2013 XK Convertible ( 119) 5.0L V8 Ebony Black with Caramel Leather, $85,875 

• 2013 XKR Coupe (144) 5.0L V8 S/C, Rhodium Silver, Charcoal Leather, $98,845 
 

• 2014 F-Type Conv 5.0L V8 S/C, Italian Racing Red & Charcoal interior, “Ordered” 

• 2014 F-Type Conv 3.0L V6 S/C, Ultimate Black & Jet leather, “Ordered” 

 

Patronize Tulsa’s locally owned dealer for new Jaguars, pre-owned Jaguars,  

warranty service work, non-warranty service, and parts for your Jaguar 
 

Sales:  (918)  665-4294  
Service/Parts: Danny Quigg (918) 359-6307 

 

Browse Our Current Inventory: www.jaguartulsa.com 
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2013 COMING EVENTS CALENDAR** 
**Official JCTI events are in BOLD 

Mar 2– Breakfast at First Watch, 81st and Lewis 
 9:00 am. 
Mar 23– New OK dam run, Tidal School winery and 
 lunch in Drumright.  Details in Mar/Apr issue. 
April 6– Breakfast at First Watch, 81st and Lewis 
 9:00 am. 
April 13– Drive to Guthrie and lunch at Lucille's in Mul
 hall.  
May  4– Breakfast at First Watch, 81st and Lewis  
 9:00 am. 
May 11-12– Jaguar Concours d’Elegance, OKC.  Charles 
 Laurence, Concours Chairman.  claurnce@ 
 cox.net 
June 1– Breakfast at First Watch, 81st and Lewis,  
 9:00 am. 
June 13-15—JCNA Challenge Championship, Glen Allan, 
 VA.  See latest Jaguar Journal or JCNA web site 
 (JCNA.com) for details. 
Oct 5—Brits in the Ozarks 
   

 
 

 
 
 
 
 
 
 
 

 
 

ADDRESS CHANGE? 
Have you changed your address?  Your name? Is the 

your e-mail address correct?  If there are any changes to 
be made, e-mail the information to mmra@valornet.com or 
call the Editor at (918)258-8320 to make the corrections. 

 
 
REMEMBER!! You can read all these articles and see 

the picture in COLOR on the Club web site at:  
  www.jaguarcluboftulsa.com  

Also check out the show web site at www.eumoex.com 
and the Cross Roads of American slalom site at 
www.crossroadsautox.com to keep up with the latest in 
auto cross/slalom activity.   

 

CLASSIFIED 
 Classified ads are free to club members.  To 

place an ad, e-mail to Linda Young 
mmra@valornet.com or call (918)258-8320.  Ads will 
also appear on the club website:   
 www.jaguarcluboftulsa.com 

 

 
 

E-mail Newsletter Available 
Would you like to receive the “Cat Tale” in a PDF format?  
If so, please let the Editor know at mmra@valornet.com 

 Or get your copy from the website! 
 

The Cat Tale is published bi-monthly by The Jaguar Club of Tulsa, 
Inc. as a membership benefit. The Cat Tale is available to all Jag-
uar Clubs of North America affiliate clubs.  Reproduction of articles 
from The Cat Tale in other JCNA affiliated club newsletters is wel-
comed if proper credit is given.  Articles for publication in The Cat 
Tale should be sent to the editor by the 25th day of the month.  The 
editor reserves the right to edit all material submitted for style, con-
tent, and/or space requirements.  The Jaguar Club of Tulsa, Inc., its 
officers, board members and the editor of The Cat Tale expressly 
disclaim any warranty or endorsement for any of the services, prod-
ucts, or procedures contained in any advertisement or mentioned in 
any article.  The opinions expressed by the contributors are their 
own and are not necessarily those of the Jaguar Club of Tulsa, Inc. 
officers, board members or the editor. 
           OFFICERS AND BOARD MEMBERS OF  
             THE JAGUAR CLUB OF TULSA, INC. 
 
President - Mike Webb             918-272-7452 
 Mike@thosewebbs.com 
Vice Pres - Gary Grover              918-481-1789 
 Tiremanogg@aol.com 
Treasurer -  Ada Jean West *    918-664-1743 
 Westaj@swbell.net  
Recording Secretary - Gary Grover         918-481-1789 
 Tiremanogg@aol.com 
Activities/events - Gary Grover             918-481-1789 
 Tiremanogg@aol.com 
Activities/events - Roger Hanes    918- 663-6627 
 Roger.hanes@att.net 
Activities/events - Al Clark     918-492-7793             
 alclark@sbcglobal.net 
Activities/events  - Clark Frayser              918-355-1258 
 fraysro@tulsaschools.org 
Activities/events - Ian Clements  718-210-5818 
 ianclements@indiatimes.com  
Activities/events  -  Don Wright       918-299-2839 
 oberallgau@cox.net 
Parliamentarian  - Charles Meyers*        918-747-6366 
 ChasMeyersTulsa@aol.com 
Newsletter Editor - Linda Young* 918-258-8320 
 mmra@valornet.com 
Euro Expo Chair - Roger Hanes             918- 663-6627 
 Roger.Hanes@att.net 
Rally Master - Scott Young & Stan Lackey  
 etypes@windstream.net      918-258-8320 
 stan@tulsaleathercare.com  918-227-0326 
Slalom Master – Scott Young* & Stan Lackey    
  etypes@windstream.net     918-258-8320 
  stan@tulsaleathercare.com    918-227-0326 
Technical Programs  Scott Young   
              etypes@windstream.net             918-258-8320 
Traveler Contact – Roger Hanes  
 Roger.Hanes@att.net 918- 663-6627 

 
 
* Denotes non Board member  

Commercial Ad Rates 
Business Card-$75.00 annual rate only 
1/4 page—$225.00 per year 
1/4 page—$90.00 4 months 
1/2 page—$400.00 per year 
1 page   —$750.00 per year 

 
  An adventure is beginning a trip without a plan. 
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Jaguar Club of Tulsa 
P.O. Box 471134 
Tulsa, OK 74147 
 
 
 
 
 
 
 
 
 
 
Poker Rally– March 23 
 
Wine & Dine—April 18th 
 
  
 
 
 
 
 

Jaguar Club of Tulsa, Inc 
PO Box #471134 
Tulsa, OK  74147 

  The Jaguar Club of Tulsa, Inc. is a non-profit club organized for the purpose of promoting and encouraging the apprecia-
tion, enjoyment, good maintenance and preservation of fine automobiles in general and Jaguar brand automobiles in par-
ticular; and promoting and encouraging fellowship among people who possess these similar goals. 
  Membership is open to all individuals regardless of race, creed, color or national origin, who profess an interest in the 
purpose of the Club.  Membership dues are $55.00 per year*. Full membership includes: membership in JCNA, a sub-
scription to the Jaguar Journal, the national publication and sanctioned event insurance.  Checks should be made payable 
to the Jaguar Club of Tulsa and mailed along with an application for membership to the above address.  PayPal is also 
available through the Club web site at: www.jaguarcluboftulsa.com.   
Jaguar Club of Tulsa Inc. Application for Membership 
 
Name___________________________________________ Spouse’s Name___________________________________ 
 
Address_________________________________________ City__________________________________________ 
 
State_________Zip Code___________ E-mail address_________________________________________________ 
 
Home phone (______)____________________  Business/cell phone (____)________________________________ 
 
Jaguar(s)owned (not a requirement for membership) Year_______ Model__________________________ 
 
New _______       Renewal_________         Year ______ Model __________________________ 
  
*Associate Membership in the local club only is $35.00 per year and does NOT include membership in the National or-
ganization, JCNA and it’s benefits. 
 
Associate renewal_________ 


